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BOYLESPORTS

The faster
the better
from the
customer’s
perspective

The customer neither know nor cares about all the behind the scenes checking
when depositing money and Ruairi Boyle believes the industry should realise that.

AN uairi Boyle, the new head of gam-
B i ing at Irish online operator

. / Boylesports, believes speedis of

“.___ theessence whenitcomesto pay-
ment processing. The less time a customer
is kept waiting, the more likely they will de-
posit funds with the operator and uses those
findsto gamble.

Boyle thinks that ease and speed of pay-
ments shouldbe akey priority when it
comestoplanning anew website. He ex-
plained: “The whole area of transactions,
depositand withdrawal, isan integral part
ofthe user experience anditisvital that this elementis given
asmuch care and attention as other areas of the
website/userinterface. While creating afully secure and reg-
ulated banking/account system (reducing fraud, charge-
backsetc), speed, efficiency and customer controlmustbe
kept at the forefront of company and developers’ mindsets.”

He added thatthe end-useris completely oblivious to all
theintricate checks and financial wizardry going on behind
the scenes-all the customer wants to dois deposit some
money and have abet, without any lengthy delays.

“Customers donot consider the infrastructure required to
implement a fully compliant and wide-ranging banking/ac-
countsystem,” he said. “They want to instantly deposit and
withdraw through their chosen method and have alarge de-
gree of control. It'sfor the operatorsto facilitate the fast and

ADYEN

efficient transaction processto ensure the
customer feelsthatit’s secure, controlled
andresponsive to theirneeds.”

Boyle said that the company’s core cur-
rencies were naturally the euro and ster-
ling, given the main markets Boylesports
services, butadded that US dollars were
necessary for poker. “These cover our core
markets, and are sufficient,” he explained.
“Butto add saliency to your brandinacer-
tain market you should support their cur-
rency. Ilwouldn’t recommend launching
into the Far East without supporting the
relevant currency.”

Boyle also explained that a single wallet across all prod-
uct was probably ‘theideal’ for businesses and customers
alike, despite the difficulties involved behind the scenes,
although not essential. “Single wallet is probably the ideal
for customer ease and to facilitate cross-sell. However, it’s
not always anideal fit. For example, poker and casino
products often converts currency into chips etc. Insome
products youbuy X amount of chips etc before goingto the
table orthe slot.

“The back end functionality can almost always be
achieved over time, but might not be necessary. There is lit-
tle evidence to suggest aproductline cannot grow ifit does
have aseparate wallet - poker and live casino would testify
tothis.”

Being the host can remove burden of compliancy’ ._

|
SPORTINGBET

Quick
Fiona

uestions:
risp

Fiona Crisp, head of group
treasury at Sportingbet, answers
some quick questions on the
topic of online payments.

Q: Arebankstoo cautious whenitcomes to
dealing with the gamblingindustry?

A:Online gambling isanew business and thereis
considerable uncertainty around the regulatory
andlegal positioninsome markets. Banks are
naturally cautious about the industry to ensure
they safeguard their assets and reputation for
theirshareholders.

Q:lIssuch cautionjustified?

A:Thatbeingsaid above, as a customerI consider
some banks are taking amore cautious position
thanseemstobe justified from apurerisk man-
agementperspective.

Q:Howimportantisitto have asingle wallet
across producttypes? How difficultisitto
implement?

A: Our customers have beenvery positive about
thebenefits of asingle wallet, which significantly
improvestheir cross-product entertainment ex-
perience. Isuspectthe difficulty of implementa-
tion will depend on anindividual

company’s underlying sys-
tems.

Q:Whatfactorsgointo de-
cidingatwhatlevelyouset
your minimum deposit?

A: Weset our minimum de-
positlevels onthebasis of
customer’s feedback, limits
setbythe paymentmethod,
normal marketprac-
ticeand the cost

of settlement.

Roelant Prins, CCO of Adyen, discusses how PSPs can keep payments secure and onsite by using hosted payment pages. Adyen
is a leading provider of global internet payment and e-commerce solutions for mid, large and enterprise e-commerce merchants.

Itis likely that ‘compliance’ willbecome

one ofthe industry’s buzzwordsin2011 as
rules andregulations become increasingly
stringent. The strictrequirements brought

by PCIDSS compliancein

_ particular, represent
somethingofachal-
lenge to merchants
currently operatingin
the online space.
Tighter standards over
storing, processingand
transmitting sensitive
customer creditcard
dataisnotonly cost-
ly to maintain,itcan

seriouslyimpacttransaction conversion
rates.

The main concerns have arisen over com-
pliance measures thatredirect customers
away from the main website at the checkout
stage. Apayment page thatis notuser-
friendly or one that does notdo the utmost to
ensure acustomer completes apaymentis
likelytoresultinthe loss of apotential sale.
Too many of these customer dropoutsinthe
payment process will start to seriously harm
amerchant’s bottomline.

Recentadvancesin processing technolo-
gy have meantthat compliance does not
needtobeaconversionkiller. New secure
payment processing systems designed by

independent payment service providers
(PSPs) have revolutionised the e-commerce
landscape by removing the burden of com-
pliancy fromthe merchant. PSP’s handle all
the technical connections and relationships
with banks, making the merchantless de-
pendentonfinancialinstitutions and free
fromthe task of having to meet a multitude of
paymentrules and regulations.

Hosted paymentpages, like the ones
utilised by Adyen, enable merchants to redi-
rect customers to secure websites that store
all sensitive paymentdata. These pages can
be customised to have the exactlook and
feel of the merchant’s own website and can
also offer awide variety of local payment op-

tions. Asthe merchantneveractually sees
the paymentdata, itis possible to totally by-
pass compliancy requirements, saving both
time and money. Additionally, in the event of
abankinforming amerchantthattheyareno
longerable to process atransaction, PSP’s
canswitch processing to another bank with-
outlosing asingle moment of profitability.

With highly sophisticated, fully customis-
able payment pages and unprecedented sta-
tistical insight, Adyen embodies the new
wave of payment technology shaking up the
e-commerce landscape. By building the
rightenvironment, and by removing the bur-
den of compliance, payment processing can
beeasy.”
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